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Introduction

Every year, seat belt use in the United States increases. There is one group, however that lags behind the rest. Teens are learning to drive, some are experimenting with drugs and alcohol, and teenagers are the age group least likely to wear seat belts. This is an age of peer pressure, desire for independence from adults, and risk-taking behavior. Maybe if we can increase seat belt use in the teen years, we can reduce the number of deaths in this age group.
Audience Analysis

Teens of high school age are most at risk. My target audience would be young people in urban San Diego, aged 16-19. I would include both sexes, and all ethnic groups. San Diego youths include a wide variety of ethnicities and socio-economic groups. Most urban schools do not include driver education.

Gap Analysis

Overall, teens have a lower rate of seat belt use than the general population. Whether they are driving or not, teens are less likely to wear a seat belt than adults. According to the National Highway and Transportation Safety Administration, “Teens have the highest fatality rate in Motor Vehicle crashes than any other age group.” “…one key reason…is that they have lower safety belt use rates than adults. Two thirds of teen motor vehicle fatalities in 2001 were not buckled up.” (NHTSA 2003) Unintentional injury is the leading cause of death in the 1-34 age groups (Donatelle 22).

Some programs currently in use:

The national “Click it or Ticket” program is a national TV ad campaign, but it includes enforcement. If a driver or passenger is pulled over by law enforcement, and caught not wearing a seat belt, they are ticketed. There are no warnings (NHTSA). 

The “Buckle Your Bod” program is geared specifically toward high school students. Law enforcement representatives go to high schools and distribute brochures. They also sponsor youth leadership councils. It has been effective in the states where it has been tried. New Mexico and Indiana are two (South Bend Tribune 1999).

Volkswagen also sponsors a program targeted at high school students. They have a curriculum that they have distributed to various schools, and they sponsor a contest where students film videos encouraging seat belt use (VW 2003).

States that have primary seat belt laws have better compliance than those that do not. A primary law means that a law enforcement officer can pull a vehicle over simply if he sees the occupants not wearing a seat belt (NHTSA).

Front End Analysis

 I conducted an informal poll of teens in my neighborhood and household. I asked them what they thought would be the most effective way to reach teens with the message to wear seat belts. They all agreed that they would rather hear it from someone their own age. Teens resent being talked down to. Police are especially not the best choice of messenger. The Volkswagen program conducted a survey of teens, identifying various reasons for not buckling up.

Skills and knowledge:

According to teens I polled, they think that most teens are unaware of the consequences of not wearing a seat belt, whether it’s getting a ticket, or getting injured. They also said that sometimes they just forget to put it on. According to the survey done by Volkswagen, reasons given for not wearing a seat belt vary. Some think they don’t need to wear them if they’re only going to travel a short distance (VW).

Motivation:

Other reasons given in the Volkswagen study were that they are uncool, uncomfortable, they mess up their clothes, or that they don’t need them because they have a feeling of invincibility “It can’t happen to me.” (VW). Even thought seat belt laws are enforced, teens in my poll said that they don’t believe it’s high profile enough, or that teens are aware of the fines involved.

Environment:

There is nothing in the car that sets off an alarm when the passenger doesn’t wear a seat belt. “Many high school students fail to use their safety belts even when riding with adults who are buckled up” (NHTSA). It’s up to the individuals in the car to put on the seat belts.

Solution Set

We need to take what’s working now and build upon it. Law enforcement is after the fact. A traffic officer is issuing a ticket after the person is already in the car without the seat belt. We need to increase the number of teens who get in the car and automatically put on the belt. It should be second nature. The use of peers at this age is key. If they see others in their age/ethnic group doing it, they’re more likely to exhibit the same behavior.

· Produce a brochure discussing rates of seat belt use among teens, and the consequences of not wearing a seat belt, including laws and fines.

· Make a public service announcement utilizing teens to deliver the message that it’s really not “uncool” to wear a seat belt.

· Create a website that spells out why it’s important to wear a seat belt.

Goals

· Seat belt use will increase in the target age group

· Traffic fatalities in the age group will decrease.

Objectives

When surveys distributed at local high schools are filled out, 90% of students surveyed will report that they wear their seat belt whenever they travel by car. Students observed leaving school will be buckled up, whether they are a passenger or driver.

Conclusion

It seems that the programs that are the most effective are the ones that enlist peers to deliver the message. for this age group. This is also a group that is technology savvy. A lot of teens spend a lot of time playing electronic games, or chatting on the Internet. A website would be effective for this reason. They also agree that seeing real people from their age group who have experienced consequences of not wearing a seat belt might be effective.
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